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Their solution offers a true partnership: we invest
our own capital to buy inventory upfront, take full
ownership of the supply chain, and deliver
seamless access to every major marketplace
and retailer-online and offline-across the region.

Opptra is your trusted expansion partner for
scaling fast, building brand equity, and winning
inthe world's most exciting consumer markets.

Opptra Objectives for HGH India:

® Help Indian brands expand to GCC & SEA
markets

® Help International brands expandinto India

® Help offiine brands in India go digital across
marketplaces and platforms.

Dhwani Polyprints S

Dhwani Polyprints, in polymer processing since
1978 under their brand Sound Seal, will
showcase wide-width printed polybags and
covers for mattresses, pillows, home décor
fabrics, and films & liners specially designed and
manufactured for these products. They also
specialize in manufacturing high-security bags
and are one of the few companies worldwide
producing airport duty-free STEB bags. Their
products are trusted in demanding markets,
including several European countries.

Their expanded portfolio also features shrink
films, resealable polybags, ziplock bags,
tamper-evident security bags, and courier bags
tailored for the e-commerce and logistics
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IID continues to support HGH India

body of professional

architects and interiors
designers continues to
partner with HGH India
for the fourth time in a row.
"HGH India offers
immense value to the
Architect fraternity in terms of trend
information, innovative products and new
sources for their projects across categories
like home furniture, soft furnishings and
decorative accessories, besides a modern
range of houseware and kitchen
appliances,” says Ketan Sheth, Chairman,
D, MRC.

I IID MRC, the renowned

I.D.Ketan Sheth
Chairman, I1iD, MRC

Leading Architects have been regularly
visiting HGH India as they find multiple and
co-ordinated sourcing solutions under one
roof alongside upcoming Design Trends as
well as market trends. The trade show also
enables them interact with each other in a
professional, business-like environment.

HGH India will once again host the IlID
conference for Architects and Interior
designers under Its overall HGH Indla
Interactive - Knowledge Sharing Program,

The conference will be held on 1st July,
2025, at the Grande, where leading
Architects will deliberate on key Issues
affecting interlor design and architecture in
the years ahead. The conference will be
open for attendance to llID members as well
as other trade visitors of HGH India. Exact
details of the program can be obtained from
D MRC as well as HGH India

lID is also supporting the H-Circle Product
Innovation Awards by nominating two
leading Architects on the Jury for these
awards and inviting several of its members
for the Award function on 1st July. Leading
Architects will also be part of the Inaugural
function.

ssociation of Furniture Manufa-
cturers & Traders (AFMT) is also
wholeheartedly supporting HGH
India. The Association has a large number

of furniture manufacturers & traders from
across India as its members.

With the growing consumer demand in the
Indian market for high quality contemporary
as well as classic home furniture; and the
Government of India making BIS Standards
in several furniture categories mandatory;
production of high-quality and well-
designed home furniture across categories
is bound to go up in coming years.

HGH India recognises this huge opportunity
for Indian furniture manufacturers in
branded, projects and OEM markets and will
continue to work with institutions like AFMT
to promote their cause.

Sustainable World

ontinuing its efforts to promote more
‘ eco-friendly and sustainable

products for Indian homes, 17th HGH
India will present a Sustainability Pavilion in
hall 6 with 10 exhibitors offering a variety of
home products made from recycled and eco-
friendly materials, following environment-
friendly manufa-cturing processes and
biodegradable disposal.

Located in Hall 6, the Sustainability Pavilion
aims to inspire and promote an eco-friendly
lifestyle, emphasising the role home
businesses can play in creating a better
tomorrow. Exhibitors in this pavilion will
present a range of innovative products that
merge sustainability with sophistication,
functionality and design.

The Sustainability Pavilion by HGH Indiaiis a
platform for companies to showcase their
efforts in sustainable design and production,
offering visitors an opportunity to explare
products that are not only innovative but also
environment-friendly. HGH India supports
Sustainability as a way of life and wii
continue to promote innovative approaches
in this direction by start-ups as well as
established brands.

Trade Visitoré;-."w‘

Register online Pay
¥1000/- Spot
Registration fee to avoid
queues at the venue

For further information and
assistance please contact

Amar Sharma Mob.: +91 99 676 00286/
+91 99 301 72973
Email: visitors@hghindia.com
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ith competition intensifying across
the supply chain, omnichannel
presence is no longer a luxury but

a necessity to survive. Today, most brands
and retailers—both online and offline—need
to expand their consumer base by creating a
unified experience at every touch point in the
purchase journey. Clearly it is time for both
online and offline players to step into each
other's tertitories and develop new business
partnerships for mutual benefits. They can
draw from each other's experiences in their
respective zones and expand their product
reach to awider base of consumers.

Omni Reach Zone in hall 6 is a new concept
being launched by HGH India with this
edition, which will help online and offline
players expand their businesses beyond
their defined territories,

More Information: www.hghindia.com Mumbai: Tel. +91 (22) 6997 1122, « Delhi: Tel. +91 (11) 2571 4111,
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